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Corporate social responsibility has become a social image of the enterprise to 
improve, enhance and nurture the important elements of core competence, and also 
caused the business, government and community concerns. In this study, Chinese 
enterprises and foreign enterprises from <Fortune 500> in the corporate social 
responsibility reports as a sample, using content analysis to describe the current 
practice of large-scale corporate social responsibility. 
Through the analysis of these Chinese and foreign corporate of CSR provide 
different level suggestions for other companies. Same time, through the comparison, 
state-owned enterprises and foreign enterprises in international localization of both 
reference significance. 
Through content analysis we found that: 
First, Overall, oil and gas exploitation and processing industry practice most in 
the number of items and costs; 
Second, the study of various industries and enterprises with business income, we 
can see the number of enterprises to develop CSR practices and activities of the total 
cost of revenue of their own relationship with the obvious; 
Third, the enterprises show the following common trends: 
(1) from the dimensions of the object, various industries and enterprises in 
determining the objects of social practice are community-oriented activities as the 
main choice ,activities for the employees and the environment generally followed the 
same; 
(2) from the dimensions of range, the launching of various industries with 
relatively balanced, focused on national and regional context; 
(3) from the dimension of form, various industries and enterprises have donated 
more popular, and NGO cooperation and the establishment of the Fund's activities in 
the form, and the awards, sponsorship and collaboration with the University is 
generally less active form; 
(4) specific activities for the types of communities, enterprises are concentrated 















social responsibility activities, sports and the activities of the handicapped these two 
themes are the least; 
(5) for the consumers, industries and enterprises on the product quality of the 
attention the subject is much higher than product safety; 
(6) for the employees, activities are focused on the health and safety and 
employee development; 
Fourth, enterprises showed the following differences: 
(1) from the dimensions of range, transport services emphasis on within the 
provinces; metal products, coal mining, construction, insurance, electric power 
industry emphasis on in the nationwide; electronic products and electronic 
components manufacturing industry tends to be more globalization of social practice; 
(2) from the dimensions of form, enterprises in the choice of activities over time 
showed a clear preference, such as insurance companies more established awards, and 
food and beverage category sponsorship business is carried out more; 
(3) in environmentally oriented activities, the industry showed a strong 
difference in properties, the industry is focused on a specific subject for environment 
activities, such as mixed industry, industrial chemical manufacturing, metal products 
industry, construction and other major pollution control to carry out such activities, 
computer equipment and communications equipment manufacturing industry in the 
highest percentage of waste recycling activities. 
Fifth, study the nature of the business due to industry differences in the object of 
social responsibility activities, scope and form of the choice of its main business 
showed high correlation. This feature also shows corporate social responsibility with a 
strong purpose and utility. 
Through correlation analysis, the state-owned enterprises and foreign enterprises 
showed common characteristics in the following areas: (1) the total number of social 
responsibility and costs were associated with increase in the value of brand equity ; (2) 
the dimension of active objects in environment and community-oriented activities and 
brand equity, revenue and profits are shown in a high correlation, while the other three 
types of activities are not shown correlation; (3) pollution control, environmental 
restoration activities, and brand equity are a significant correlation; (4) Product 















with the annual profit; (5) community-oriented activities, education and re-education, 
disaster relief and brand equity showed significant correlation; (6) euality of products 
subject activities and brand equity showed significant correlation. 
In addition, the state-owned enterprises and foreign enterprises in the following 
exist obvious differences:(1) state-owned enterprises at the national level activities 
and brand equity have a more significant correlation, while foreign-funded enterprises 
in the regional and global activities and brand equity have a more significant 
correlation; (2) the state-owned enterprises and government take two forms of 
cooperation and contributions of growth and absolute value of brand equity more 
significant correlation; and foreign-funded enterprises set up a fund and take two 
forms of cooperation with the NGO and Absolute value of brand equity growth of a 
more significant correlation; (3) the two companies are in the health and safety of the 
subject on the display associated with the brand equity, in addition, foreign workers 
still on the theme of the fair show with the relevance of brand equity; (4) costs of 
state-owned enterprises and the social responsibility of business income showed some 
correlation; (5) community-oriented activities, the state-owned enterprises both in 
education and poverty alleviation Topic showed the correlation with the annual profit. 
According to the above conclusions, the author propose the following: 
First, corporate should have a correct understanding of CSR and improve the 
practical activities involved in CSR. 
Second, CSR activities in the range of options, state-owned enterprises 
(especially transportation equipment manufacturing, metal smelting, computer and oil 
industry enterprises) should focus on domestic, for the two provinces and the national; 
and foreign enterprises should be more regional and global activities, to enhance 
corporate brand value in global play a positive role.  
Third, in the form of corporate social responsibility activities, the choice of 
state-owned enterprises should take their own resources, and actively carried out in 
cooperation with the government practice of social responsibility to promote faster 
and more effective corporate brand value and brand image; and foreign enterprises 
should be with more funds and professional organizations such as the strength of 
NGO to carry out corporate social responsibility activities, and strive to maximize the 















Fourth, for the employees to carry out corporate social responsibility activities, 
foreign companies should be aware of different backgrounds and religious beliefs, the 
potential conflicts between employees, strengthening the fair for the employees to 
carry out activities to ensure the stability and development of enterprises. 
Five state-owned enterprises (especially oil, mixed, metal smelting and banking 
state-owned enterprises) in carrying out social responsibility activities should pay 
attention to increasing the number of activities, while rational allocation of resources 
to meet more needs of the community as well as to increase the publicity of corporate 
social responsibility activities. 
Sixth, carry out community-oriented activities, the state-owned enterprises 
should always pay attention to the government, a positive response and support of 
"Project Hope", "fixed-point pro-poor" vigorously promote the activities of such 
government, while in the discharge of social responsibility more government support. 
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